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engage orm

online reputation management




Social media is big

600 million people are now on Facebook
220 million blogs

150 million Twitter users

144 million videos on YouTube

415,000 video uploads to YouTube each day

60% of under 30’s get their news/information online
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Social media - the big misnomer

It’s not new; being explored and used for years

It’s not just “social” - it’s equally anti-social, B2B or PR-driven
It’s just media; not mass-to-many, but person-to-peer group
It’s 2-way In nature; all about conversations & interaction

Tool for communicating, linking, researching, watching, sharing
Powerful networker, linking individuals and common interests
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Social media for organisations

“Social media doesn’t change what we say, but it does
change how and where we say it.”
Dan Kolbet, Communications Manager, Washington

“Someone, somewhere was talking about us, and we
decided we needed to be part of that conversation.”
Marian Douglas, Manager Public Relations, Georgia

engage  orim

online reputation management

Wednesday, 15 June 2011



Social media channels
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Old media VS Social media

1
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Social media informs ‘old’ media

88% (US) journos spend 20hrs/week online +28%
95%; search Google (and other search engines)
89% look for story ideas

SocMed journos; 85% on Linkedin; 55% Facebook
/7% rely on online newswires

/5% read blogs +3%

(Arketi Group 2009)
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Social media and reputation
Managing digital
media ISSUEes IS
critical if you want to

avold a heritage
media disaster. e o




Effective social media engagement
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We need to defend reputation...

NGOs can share campaign ideas, materials & tactics

The new rules of PR & reputation - there are no rules

Today’s online gossip, is tomorrow’s PR issue
Unaddressed, local issues can become global stories
Often, acknowledgment/perspective is all that’s needed
Must monitor conversations to track sentiment/issues

Judiciously provide “your side of the story”
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Some essentials for your online repute
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Set up social monitoring & analysis

e s~™ INhale the web
Add lCi-o . mahc Instantly create a custom ;())oge with the |latest buzz on any topic

Hot Topics: Mumbai, Michelle Obama, Scarlett Johansson, Angelina
Jolie, Gossip Girl, Franken ° °
|
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Defend repute from the inside out
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W care about cur dairy industry. And
this community forum is designed o
halp you show, tell and share the great
stories and all the characters you know
and love. It's a place for dairy-minded
people to creativaly calebrate the
business. And we can share all the
fartastic things about dairy, with
‘uddars’ who share cur enthusiasm and
pride.

Find out more heve.

Milk Monitors -

Christmas Special
Added by Natalie Collard
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Become a member of Udderly Fantastic, then upload
your own video clip (up to 90secs) or fun photo (up to
100kb please!) or even suggest a funny caption for one

Udderly Dairy

Sign Out

X8 InDOX (2 rew)

¥ Alerts

& Friends (@ requests)
@° Settings

Cuick Add... .

Members '~ Edit
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Social media helps organisations

Get found online (and found for the right things!)

Inform conversations and influence debate

Correct misinformation; assert the facts

Create a great image & reputation; using free online PR
Bolster stakeholder relations via direct communications
Put media on notice; keep them honest and accountable

SEQO: appear in Google’s ‘natural search’; peer credibility R
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We need to protect valuable things

engage orm

online reputation management

Wednesday, 15 June 2011



How to get started

Don’t dive in!

Create your own social media policy - protect your staff
Conduct a social media audit

Register your name(s) on the main social media spaces
Brainstorm/plan for potential issues that may emerge
Integrate “social” as a key part of media & issues monitoring
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We can all find love with social media

gerry@engageorm.com
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