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Aquaculture New Zealand Collateral
Species specific - double-sided A4 information sheets
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Market Research — what do we know about our customers?









Which is better?
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Aguaculture New Zealand ‘In market activity’

Key objectives

* Represent the sector

 Tell the NZ story — build on brand

» Educate on unique specie attributes
» Change perceptions

 Build networks

» Market intelligence



In Market Activity

Aquaculture New Zealand - Trade Show attendance

* 3 -5 April: New Zealand Unlimited Festival in Seoul, Korea (Consumer)

* 6 — 9 May: HOFEX, Hong Kong (Food Service)

* 16 — 19 May: NRA, Chicago (Food Service)

* Pure NZ Cuisine: Cuisine College demonstrations, LA (March), Chicago (May) &
East Coast (Sept) (Food Service)

Hong Kong master class ‘Demon-stration’

* Hong Kong celebrity Chef Alvin Leung of Bo Innovation restaurant

* Region’s only independent restaurant to be awarded two Michelin stars
» Attended by Asia’s finest chefs and culinary media

» Supported by some of NZ finest wines

 Drive awareness and PR

» Educate and change perceptions



In market media — trade focus publications and e-media

Awareness
Educate

Change perceptions






What else Is going on?
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Environmental Certification

* What is the demand?

 How important is it?

 No common standard for Aquaculture
 How do we compare?

* Participation in the recent mollusc dialogue
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New Species — Optimisation of waterspace?

3.1 Research into international consumer demand

To understand and quantify the international demand for fish products (species and or
product characteristics) that are compatible with the New Zealand growing
environment and demonstrate potential for sustained value.

4.1 Research into the commercial potential for new species currently under
research

To assess the market potential of new species currently under research or fledgling
commercial production.



Potential new species ?

Saft Water Fresh Water

Crayfish Fresh Water
ke Possible
future speciss
Butterfish
Abalone (Paua) Eels
Whitehait
Seahorses Kingfish
Freshwater
Crayfish {Koura)
RHANbEY Greenshell Mussels
Tuatua
Scallops Pacific Oysters Grass Carp Perch
JELEIES I-. Sponges King Salmon
% Phytoplankton ‘\___——

Bluff Oysters
{Flat Oysters)

Species being

reseagrched or
triallad

Geoduck

Tuna

Current
spacies

Note: (1) Sowrce. Imestiment New Zeaiarnd
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Accessing New Markets

Future projects based on
e consumer research
* international demand

Market Access Issues
» Trade Agreements
» Food safety

Work with industry to indentify barriers and
develop strategies to assist the sector
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